Table 1 (cont'd) Use of Television Channels Summari zed as of Decenber 31, 2004

Channel St at us Mar ket Ranks by ADI TV Househol ds a/
Mar ket 151-200 Mar ket s 201- 225 Total Markets 1-225 b/
I f/ I f/ I f/ I I 111 I I 111
\% U \% U \% U \% U \% U \% U \% U \% U \% U
Commer ci al Channel s
Total Used c/ 104 82 89 79 15 3 31 35 31 35 0 0 608 891 506 779 102 113
Li censed d/ 103 71 89 69 14 2 30 27 30 27 0 0 600 787 504 700 96 87
Construction Permt_e/ 1 6 0 6 1 0 0 1 0 1 5 53 0 38 5 16
Appl i cation Pending 0 5 0 4 0 1 1 7 1 7 0 0 3 51 2 41 1 10
Non- commer ci al Ed. Channel s
Total Used c/ 23 40 16 40 7 0 11 6 11 6 0 0 131 349 102 289 29 60
Li censed d/ 21 26 14 26 7 0 11 5 11 5 0 0 128 266 102 226 26 40
Construction Permt e/ 0 6 0 6 0 0 0 0 0 0 0 0 2 26 0 21 2 5
Appl i cation Pending 2 8 2 8 0 0 0 1 0 1 0 0 3 57 2 42 1 15
Al'l Channel s
Total Used 127 122 107 119 22 3 42 41 42 41 0 0 739 1240 608 1068 131 173
Li censed d/ 124 97 105 95 21 2 41 32 41 32 0 0 726 1053 604 926 122 127
Construction Permt e/ 1 12 0 12 1 0 1 1 0 1 0 0 7 79 0 59 7 21
Appl i cant Pendi ng 2 13 2 12 0 1 1 8 1 8 0 0 6 108 4 83 2 25



